


Zydus Wellness ςA part of Zydus CadilaGroup
One of the leading Indian pharmaceutical companies with well diversified business across geographies and a presence across generics, 

branded generics, animal health, consumer wellness and others 

One of the leading pharmaceutical companies in India
Market share of 4.1%

#4(1)

Top 3
in Oncology, Respiratory,Pain, GynaecologyTAs3

#3(1)

Fiscal year FY19 revenues
FY 19 - EBITDA of $ 425 Mn

$ 
1881 Mn

Market capitalization
$ 

3.7 bn(2)

ANDAs pending approval in the US
110+ products already commercialized

100+

1. AWACS MAT March 2019
2. Market cap. As of 11th Jun 19
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Earliest entrant and category builder in the wellness segment

Who we are

We build new emergent categories 
with differentiated product 
propositions

Philosophy of building products 
ǘƘŀǘ ŀǊŜ άGood for youέ

Philosophy
Build products that empower consumers to take direct control of their wellness goals

VISION

We bring Wellness to your life

We will create new experiences by 
our products that will nourish, 
nurture and energize your life

We shall lead the way through 
innovation
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Zydus Wellness - An Introduction



The Inflections tƻƛƴǘǎ ƛƴ ½ȅŘǳǎ ²ŜƭƭƴŜǎǎ WƻǳǊƴŜȅΧ
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Inorganic Growth

ωAcquired Heinz India Private Limited, a company 
larger than itself.

The inflection point representsthe beginningof a
biggerZydusWellnessthat is expectedto graduate
the Company into a new league, strengthen
respect, catalysegrowth and enhance long-term
value

Innovation led organic growth 

ωThe Companymade four launches across three
brandsduring the last financialyear, the largestin
anysingleyearduringthe/ƻƳǇŀƴȅΩǎexistence

ωThe launches were made in relatively under-
penetrated categories and product segments,
strengtheningthe /ƻƳǇŀƴȅΩǎcommitmentto build
on existingplatforms
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Zydus Wellness - An Introduction

Instant energy 
powder

Health food drink Sugar substitute Butter substitute
Premium 

healthy ghee
Natural 
skin care

Prickly heat 
powder

Foods Skin care

#1 #4 #1 #1 #1(1) #1

(1) Rank within scrubs and peel offs sub-category - 85% market share in the 
peel-offs sub-category and 34% market share in the scrubs sub-category

* Market cap is based on exchange rate as on 30th Aug 19#X Market rank

SAMPRITI

Over 28 Years of Operational Excellence

Market Leading Brands

Market Cap of  ~1.3 bn USD *

5 Manufacturing Sites



Strong Management Expertise

Source: Company Information.

Experienced and Diversified Board members

Srivishnu Raju NandyalaςIndependent Director EXCIGA Group
·18 years experience

Dharmishta N. RavalςIndependent Director

·35 years experience

Ganesh Nayak ςNon-executive Director

·41 years experience

Kulin S LalbhaiςIndependent Director

·6 years experience

Dr. Sharvil P Patel ςChairman & Non-Executive Director

·21 years experience

·He is also Managing Director ςCadila Healthcare Limited

Tarun Arora ςCEO & Whole-time Director

·23 years experience

Board with Global Experience
Work experience
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SavyasachiS. SenguptaςIndependent Director

·35 years experience

Ashish Bhargava - Nominee Director

·20 years experience



/ƻƳǇŀƴȅ ƘƛǎǘƻǊȅ ƻǾŜǊ ǘƘŜ ȅŜŀǊǎΧ

40x increase in shareholder value in the last 12 years to reach a market valuation(1) of INR 9,000crs+ 

Source: Company Information. 1. As of 30th Aug 19

Sugar Free with Aspartame

1988

Everyuth Skincare range

1991

EY Tan Removal range & 
Nutralite Mayonnaise

2018

[ŀǳƴŎƘ ƻŦ Ψ{ǳƎŀǊƭƛǘŜΩ

2018

Acquisition of Heinz 
India

2019

Sugar Free Natura with 
Sucralose

2005

Acquisition of Carnation Nutra 
(CANFL)

2006New production facility 
at Sikkim ςUnit I

2011

Zydus Wellness carved 
out and listed on NSE

2009

Distribution revamp 2014

Sugar Free Green with 
Stevia & new production 
facility at Sikkim ςUnit II

2017
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Sugar Free -LƴŘƛŀΩǎ мǎǘ ƭƻǿ ŎŀƭƻǊƛŜ ǎǳƎŀǊ ǎǳōǎǘƛǘǳǘŜ 
#1 player in its category with a dominant 94% market share; Strong product pipeline coupled with favorable Industry outlook

will continue to drive future growth

Source: Company Information.

· Launched in 1988. A Healthier Sugar Alternative

· Category defining undisputed market leadership share of ~ 94%

· Continuous efforts to strengthen consumer connect and promote 

health & fitness through media campaigns and celebrity 

endorsements

· Significant growth potential 60 mn+ diabetics in India with an 

increasingly health-conscious urban population

· Category leadership reinforced through innovative products like 

Sugar Free Green and Sugarlite 

10


